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Research Methodology

The data presented in this report was collected from all sponsored videos posted on YouTube and TikTok
throughout Q1 of 2022. In order to narrow down our data, all videos included in the final data set were required to
comply with proper FTC disclosure regulations, to have reached at least 10,000 views, and to have been posted
by creators located in the United States and Canada.

From the qualifying videos, we conducted a campaign analysis in order to determine which campaign strategies,
content types, and calls to action were the most common on YouTube and TikTok during the given time period.

Using metrics such as likes, comments, and quantity of videos, we gained insight into how different campaign

types performed within different industries. Additionally, we identified the top-performing sponsored videos
corresponding with each of those said campaign types on both platforms.
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Campaign Type

In this report, we will identify how many of the sponsored YouTube videos we analyzed fall into the different
campaign type categories, providing insight into the most popular campaign types on the platform. The four
campaign type categories we considered in our analysis were Branding and Awareness, Contest or Giveaway,
Download or Install, and Limited Time Offer or Promo Code.

If the purpose of a sponsored video was to inform and spread awareness of a brand or product, then we sorted it
into the campaign type category of Branding and Awareness. If a sponsored video was structured around a
contest or giveaway that subscribers could participate in, we sorted it into the Contest or Giveaway category. If
the purpose of a sponsored video was to direct subscribers to download or install a product, then it fell under the
Download or Install category. If a sponsored video offered followers a special offer, mainly through the use of a
promotional code, then we sorted it into the category of Limited Time Offer or Promo Code.
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Campaign Type

# of Videos Comments

Branding & Awareness Only 2376 12.2M ™
Contest or Giveaway 19 413K 24.6K
Download or Install (Performance) 512 4.8M 355K
Limited Time Offer or Promo Code 4647 27M 2.4M
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Campaign Type

Limited Time Offer or Promo Code

© 2022 NeoReach. All Rights Reserved.

Branding & Awareness Only

Contest or Giveaway

Download or Install

This illustrates the distribution of the different
campaign types across all analyzed sponsored
YouTube videos.

Winning the popular contest in a landslide, the
Limited Time Offer or Promo Code campaign type
was utilized in 61.5% of the videos. The next most
common category was Branding and Awareness
Only, which corresponded with 2.3K of the
analyzed videos. 6.8% of the videos fell into the
Download or Install category and only 19 videos,
0.3% overall, fell into the Contest or Giveaway
category.
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Content Type

Content type varied across sponsored videos as well. By identifying how many of those videos fall into each of the
different content type categories, we can conclude which is the most popular on the platform. The five categories we

considered in our analysis were Dedicated, Description Only, End Card, Integrated, and Intro Card.

For our YouTube analysis, if the entirety of a video’s content was dedicated to a sponsorship, we labeled it as
Dedicated. If a sponsorship was only mentioned in the YouTube description and not within the actual video, then
we sorted it into the content type category of Description Only. If a sponsorship was mentioned only at the very
end or very beginning of a video, we sorted it into either End Card or Intro Card. If a sponsorship was mentioned
within the video’s content, but not throughout it, then we sorted it into the content type category of Integrated.
We also identified any videos that did not fall within a specific content type category.
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Content Type

Dedicated
Description Only
End Card

Integrated

Intro Card

None

© 2022 NeoReach. All Rights Reserved.

# of Videos

427

1782

141

3957
1242

Likes

2M

6M

2M

28M
7.8M

79K

Comments

155K

556K

123K

2.3M
750K

8.9K
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Content Type

Dedicated
Intro Card 5.7%
Description Only

End Card

Integrated

© 2022 NeoReach. All Rights Reserved.

This chart shows the distribution of different
content types across the analyzed sponsored
YouTube videos.

Encompassing more than half of the videos we
analyzed, Integrated content was, by far, the most
popular content type we identified. The
Description Only and Intro Card content types
were quite common as well, with over a thousand
videos each. The Dedicated and End Card content
types were the least common, corresponding with
only 7.6% of the YouTube videos we analyzed.
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Calls to Action

Additionally, the analyzed categorized videos varied by their calls to action. The four calls to action we considered
were Click Link in Bio, Direct Purchase Page, Enter Giveaway, and Fill Out Contact Form.

A call to action refers to what a sponsored video aims to influence viewers to do after watching. If a sponsored
video was directing viewers to click a link in the video’s description (ex. click to learn more), then we sorted it into
the Click Link in Bio category. If a sponsored video was directing viewers to click a link that leads to the purchase
page of a particular product, we sorted it into the Direct Purchase Page category. If a sponsored YouTube video
called for viewers to enter a giveaway by performing actions such as following the brand, commenting, sharing,
etc., we sorted it into the Enter Giveaway category. Finally, if a sponsored video directed viewers to fill out a
brand’s contact form, then we sorted it into the Fill Out Contact Form category. We also identified any videos that
did not fall within a specific call to action category.
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Calls to Action

# of Videos Likes Comments
Click Link in Bio 2,518 15.6M 1.2M
Direct Purchase Page 4,542 26.6M 2.4M
Enter Giveaway 15 92.3K 141K
Fill Out Contact Form 18 82.7K 131K
No Call to Action 464 2.3M 207K
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Calls to Action

No Call to Action
6.1%

Fill out Contact Form

© 2022 NeoReach. All Rights Reserved.

Click Link in Bio

Direct Purchase

This visualization details the distribution of the
different calls to action across the sponsored
YouTube videos we analyzed.

The Direct Purchase Page call to action was the
most common among the videos we analyzed,
appearing in over 60%. Click Link In Bio was the
second most popular, corresponding with over
33% of the analyzed videos. Only 33 of the
sponsored videos fell into the Enter Giveaway and
Fill Out Contact Form categories, comprising a
very small percentage of the total videos.
Additionally, 6.1% of the videos we analyzed had
no identifiable call to action.
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Industries According to Campaign Type

Branding and Awareness Only

Fashion
9.8%

Entertainment
12.0%

Finance

14.9%
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Tech
Gaming
Finance

Entertainment

Fashion

# of Videos

529

348

207

167
136
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Industries According to Campaign Type

Contest or Giveaway

Home & Garden
12.5%

# of Videos

F Drink
Auto/Transportation ood & Drin

18.8% s Food & Drink 5
Gaming 3

Entertainment 3

Ent;rf::ment Auto/Transportation 3
Home & Garden 2

18.8%
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Industries According to Campaign Type

Download or Install

Entertainment

1.4%

Finance

5.9%

Tech
16.0%
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Gaming
Apps
Tech

Finance

Entertainment

# of Videos

203

172

78

29
7
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Industries According to Campaign Type

Limited Time Offer
Food & Drink # of Videos
25.5%

Home & Garden

Food & Drink 735

R Tech 703
Beauty 504

Entertainment 478

e Home & Garden 462
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Top Videos

Branding and Awareness

Beast Reacts | 17.5M Subscribers

iPhone Vs 8000 Feet Drop!
@ Beast Reacts

359K 11,654,820 Mar 28

Likes 2022

Get Honey for FREE today on your computer and
iPhone ~ € e e

Honey finds coupons with one click. Thanks to
Honey for sponsoring!

go subscribe lol
...more

Comments

Transcript

Foll sing the transcript

mixing this video

1M.7/M 359K 9K
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Top Videos

Branding and Awareness

XNestorio | 4.6M Subscribers

Minecraft, But if | DIE my Friends Lose...
&9 xNestorio

7,072,717

Minecraft, But if | DIE my Friends Lose.. ft. A LOT
of YouTubers!

A NEW Merch/Posters:

¥ 2nd Channel: @

Co m m e nts # Join my Discord:
...more

Games

@ Minecraft
20M
-

{

71M 150K 2.3K
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Top Videos

Branding and Awareness

— 07
. 'a ! 5 ‘_,
wis' | BEST Y

S

B
- - |SMACKTOR
/7

What isa Woman?

Ben Shapiro | 4.6M Subscribers

Shapiro REACTS to Will Smith SLAPPING Chris
Rock

& Ben Shapiro

3,161,352 Mar 28

2022

Thanks to Helix Sleep for sponsoring this video.
Get $200 off ALL mattress orders at |

lee
CO m m e ntS LIKE & SUBSCRIBE for new videos
everyday. be

...more

Transcript

Follow along using the transcript

3.2M 120K 24K
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Top Videos

Branding and Awareness Gl e e Tebie

XNestorio | 4.6M Subscribers

Minecraft, But Crafts Get Bigger...
) xNestorio

139K 6,185,523 Feb 21

Likes Views 2022

Minecraft, But Crafts Get Bigger...
¥ NEW Merch/Posters:
¥ 2nd Channel:

# Join my Discord:

Comments

W Thumbnail & Concept Inspo:

Games

inechace, Minecraft
3 2011
h
S %

6.2M 139K 3.4K
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Top Videos

Branding and Awareness

RUSSIA

RealLifeLore | 5.8M Subscribers

How Putin's Invasion is Changing Our World
Forever

ReallLifeLore

154K 5,490,466 Mar 31

Likes Views 2022

Get a year of both Nebula and Curiosity Stream
for just 14.79 here:

Watch the full companion video covering
Russia's War with Chechnya here:

Comments

ng the transcript

5.5M 154K 14K
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Top Videos

Contest or Giveaway

A P Dude Perfect | 57.5M Subscribers e

@) Dude Perfect

503K
Likes

Airplane Stereotypes...Love 'em or Hate 'em, we
all know 'em! Huge thanks to Nomatic for
sponsoring this video! NOMATIC VACATION
GIVEAWAY: htt r
u Enter to win an all-expenses paid
trip to wherever you want to go + tons of other
prizes!

Comments

» Thanks for subscribing! - ht

NEXT LEVEL STUFF

1 9-1 M 5 03 K 8 K l LeitX:I::I;e{\fﬁjitztgzjgfc?ibe SO you don'
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Top Videos

Contest or Giveaway

pelivery pay with la
al Gearbox:

DailyDrivenExotics |
3 2M Subscribers TAKING DELIVERY OF THE BEST MANUAL

GEARBOX TO DAILY DRIVE...

DAILY DRIVEN EXOTICSH

>- DailyDrivenExotics

28K 570,608 Mar 14
Likes

For your chance to win a 2022 Porsche 911 GT3
and support a great cause, enter at

DDE . Use DDES0 at checkout for
50 extra entries! 1S @omaze
MAKE SURE TO SUBSCRIBE!
Top 10 Videos:
BEVERLY HILLS POLICE USE UNLAWFUL
INTIMIDATION TACTICS ON LAMBORGHINI
OWNER

Comments

BEVERLY HILLS POLICE UNLAWFUL CITATION
IMPOUNDS LAMBORGHINI OWNER

571K 28K 2.6K i L R
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Top Videos

Contest or Giveaway

Donut Media | 6.5M Subscribers

Why They Destroyed 93 Dodge Vipers
@ Donut Media

32K 741,078 Jan7
Likes Vv 2

Thanks to Omaze for sponsoring today’s video!
For your chance to win a Porsche 911 GT3 and
support a great cause, enter at |

Comments

Sometimes perfectly good cars get crushed. But
why? Today we're gonna talk about that, and
watch a lot of heart-wrenching car footage
along the way. This is the D-List!

HERE IN MY GARAGE...

Curious what we use in the shop on a daily
basis? Check it out below. And if you purchase
these tools from these links, you're helping

74K 32K 2.3K ¢
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Top Videos

Contest or Giveaway

BigJigglyPanda |

1.9M Su bsc ri be rs | bought a house near ... then he

destroyed it.

BigJigglyPanda

53K 893194
Likes

For your chance to win an LA Dream House and
support a great cause go to

g la Thank you to
Com ments Omaze for Sponsoring this video!
Well, you've all been telling me to buy a place
near Wildcat for years now...so | did. And then |
didn't tell him or anyone else about it til | came
down to visit. | had the idea to do a house
hunters video, walk around some houses, make
some jokes and then reveal it to my friends.
Well, that was until we got to my house and
Wildcat destroyed it.

893K 53K 1.4K

Twitter -ht
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http://www.youtube.com/watch?v=EVouA0EvIYc
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Top Videos

Contest or Giveaway

WILDCAT | 7.95M Subscribers

Call of Booty Vanguard moments that are
submissive and breedable...

¥ WILDCAT

20K
Likes

Enter the Panda Punch giveaway to celebrate
Panda's upcoming Glitch flavor launch:

Thanks to Glitch Energy for sponsoring this
video!

Comments

| AM WILDCAT MERCH AVAILABLE NOW!

Thanks for watching! LIKE the video if you
enjoyed!
Follow me on Twitter:

My Instagram:

422K 20K 366
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Top Videos

Download or Install

Jordan Matter | 11M Subscribers

Netflix Cheer Star vs Prodigy *Extreme Acro
Competition*

Q} Jordan Matter

159K 8,600,348 Jan 20

Likes

Netflix Cheer star Gabi Butler competes against

a 5-year-old gymnastic prodigy for an insane

prize! Install Word Farm Adventure for Free
af and help

Comments

save the animals and become the hero of the
farm!!

SUBSCRIBE to win an iPhone 13! If | beat Ben
Azelart to 10M subs you get to prank him for 24
hours @& c

Watch last week's video: My Daughter’s Best

8 6 M 1 59 K 3 7 K ' Friend Controls Her Life for 24 Hours @ htt
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Top Videos

Download or Install

Sam and Colby |
3 . 2 M S U bSC I’i be rS A Terrifying Experience at Insane Asylum

(Madison Seminary)

# Sam and Colby

207K 4,
Likes

Get Honey for FREE today on your computer and
iPhone- htt r )

Honey finds coupons with one click. Thanks to
Honey for sponsoring!

Sam and Colby stay overnight at Madison
Seminary, a 200 year old insane asylum with
tons of dark history... through paranormal
investigation, the group finds out why Sam has
an attachment...

Comments

Join XPLR CLUB:

Make sure to Subscribe:

4.6M 207K 18K
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Top Videos

Download or Install

PewDiePie | 111M Subscribers

Hitman VR is Hilariously Bad..
..) PewDiePie

201K 34
Likes \

NEW animated wallpapers on Opera GX & &

S e =3 Get them FREE
on PC and mobile

Comments

Stock Up On @ ¥ Gfuel (affiliate):

¥ Tsuki:
M Based:

3.4M 201K 5.9K
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Top Videos

Download or Install

Matt Stonie | 15.5M Subscribers

What is the Best Fast Food PIZZA?? (Tier list -
Dominos, Papa John's, Hungry Howie's...)
2 Matt Stonie

134K 3,687,196 Mar 28

Likes

Get Honey for FREE today on your computer and
iPhone »

Honey finds coupons with one click. Thanks to
Com ments Honey for sponsoring!

We're back with another Tier List!!

Last time we ranked Chicken Sandwiches... this
time we're tackling an even deeper, more
nuanced food category, the one and only
PIZZA!

This Tier List, again, is just to rate Fast Food
Pizzas. Hopefully in the future | can get around
and try some really good pies around the

3 7 M 134 K 5 8 K country and rate them. But for now.... Which

© 2022 NeoReach. All Rights Reserved. Creator ROI Report: YouTube & TikTok | 29
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Top Videos

Download or Install

Top5Gaming | 5.4M Subscribers

20 Most HATED Things In Fortnite SEASON 2
@ Top5Gaming

45K
Likes

Thanks to Dark Nemesis for sponsoring this
video!

Use my link and
gift code WingsNow to download now. Don't
forget to check their video contest, create your
own video with , you will have a
chance to win gift cards and in-game rewards!
(see how to join on twitter @DarkNemesis_iq)

Comments

20 Most HATED Things In Fortnite SEASON 2
Item Shop Code: T5G

T5G Discord: (Join to be

2 . 8 M 4 5 K 2 . 8 K apart of the community)

Collnus iic an Inctanram 2. Twittar ta ha informad,

© 2022 NeoReach. All Rights Reserved. Creator ROI Report: YouTube & TikTok | 30
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Top Videos

Limited Time Offer

A P Dude Perfect | 57.5M Subscribers |

@) Dude Perfect

448K 13,364,764 Jan 24
Likes \ 2022

Our most EPIC airsoft battle yet!! Thanks to our
friends at PUBG: NEW STATE for sponsoring this
video! Click here to check out the brand new BR:
EXTREME mode only available in NEW STATE!

Comments

» Thanks for subscribing! -

» Music by Zayde Wolf: "Rumble"
Click here to listen on Youtube:

Click here to listen on Spotify:

13 . 4 M 448 K 7. 2 K HUGE thanks for SwamoSnioer for helping us
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Top Videos

Limited Time Offer

Jordan Matter | 11M Subscribers

LITTLE SISTER PRANKS BROTHER FOR 24
HOURS

@) Jordan Matter

174K 8,217932 Feb3

Likes 2022

My son Hudson has to complete 10 crazy
challenges in 24 hours to win a new car! WAIT
FOR THE EMOTIONAL ENDING! This video is
sponsored by Best Fiends. Download Best
Fiends for FREE:

Comments

n and get $5 worth of

gold & energy for FREE if you beat level 5!

SUBSCRIBE to WIN Air Force Ones! If | beat Ben
Azelart to 10M subs you get to prank him for 24
hours @& om,

8.2M 174K 11.8K s Vi Bohpoes Farmel fo 74 HuS B

© 2022 NeoReach. All Rights Reserved. Creator ROI Report: YouTube & TikTok | 32
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Top Videos

Limited Time Offer

The Game Theorists |

1 5 .8 M S u bscri be rs Game Theory: Mommy's Secret Army (Poppy

Playtime)
@® The Game Theorists

241K 5,354,130 Mar 27
Likes

Special thanks to Public for sponsoring this
episode!
Sign up today and get your FREE stock! »

Comments

Theorists, things have been happening over in
the world of Poppy Playtime. Mob Games
released a new trailer for Poppy Playtime:
Chapter 2 and you know | had to dissect that
thing for everything | could find. From the new
characters like Mommy to old favorites like
Huggy and Poppy, there is a LOT to talk about.
Let's go!

5.4M 241K 9.6K N
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Top Videos

Limited Time Offer

PewDiePie | 111M Subscribers

Try Not To Laugh VS Jacksepticeye!
) PewDiePie

304K
Likes

Get exclusive NordVPN deal here =»

AND a surprise gift.
It's risk free with Nord's 30 day money-back
guarantee!
JACKS VIDEO:

Comments

Stock Up On @ © Gfuel (affiliate):

g the transcript.

4.3M 304K 5.8K
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http://www.youtube.com/watch?v=pTdjcLlElD4
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Top Videos

Limited Time Offer

Danny Gonzalez |

5.4M Subscribers The Hype House Show Is Kinda Sad

§ Danny Gonzalez

275K 49
Likes

Thanks to ExpressVPN for sponsoring this video!
Go to 4

and find out how you can get 3 months of
ExpressVPN free!

Comments support e
MERCH »

Follow Me
SECOND CHANNEL »

GAMING CHANNEL »

INSTAGRAM »

5.0M 275K 7.7K

TWITTER »
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Campaign Type

Now we move on to the different campaign type found in sponsored TikTok videos, providing insight into the most
popular campaign types on the platform. The four campaign type categories we considered in our analysis were

Branding and Awareness, Contest or Giveaway, Download or Install, and Limited Time Offer or Promo Code.

If the purpose of a sponsored TikTok was to inform and spread awareness of a brand or product, then we sorted it
into the campaign type category of Branding and Awareness. If a sponsored TikTok was structured around a
contest or giveaway that followers could participate in, we sorted it into the Contest or Giveaway category. If the
purpose was to direct followers to download or install a product, then we categorized it as a Download or Install
campaign. If a sponsored TikTok offered followers a special deal, mainly through the use of a promotional code,

then we sorted it into the category of Limited Time Offer or Promo Code.
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Campaign Type

# of Videos Comments

Branding & Awareness Only 2185 59M 548K
Contest or Giveaway 35 948K 15.7K
Download or Install (Performance) 24 411K 4.0K
Limited Time Offer or Promo Code 180 3M 20K
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Campaign Type

Download or Install

1.0%

Contest or Giveaway

© 2022 NeoReach. All Rights Reserved.

Limited Time Offer

Branding and Awareness

This chart shows the distribution of the different
campaign types across the sponsored TikToks we
analyzed.

We found the Branding and Awareness campaign
type to be the most popular among the analyzed
videos. Distinguishing itself from YouTube, 90% of
the sponsored TikToks fell into this category.
Limited Time Offer was the second most common
campaign type, appearing inonly 7.4% of the
analyzed videos. Less than 60 of the sponsored
videos fell into the Contest or Giveaway and
Download or Install categories, comprising 2.4%
overall.
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Content Type

We also analyzed sponsored TikToks by their varying content types. To determine the most popular type across the

app, we characterized each video as one of the following content type categories: Dedicated, Description Only, and
Integrated.

For our TikTok analysis, if the entirety of a video’s content was dedicated to a sponsorship, we labeled it as the
Dedicated content type. If a sponsorship was only mentioned in the post’s caption and not within the actual
TikTok, then we sorted it into the content type category of Description Only. If a sponsorship was mentioned
within the TikTok, but not throughout it, then we sorted it into the content type category of Integrated. We also
identified any videos that did not fall within a specific content type category.
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Content Type

# of Videos Comments

Dedicated 1863 46.7M 431K
Description Only 53 1.32M 14.8K
Integrated 508 15.0M 142K
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Content Type

Contest or Giveaway

Description Only

© 2022 NeoReach. All Rights Reserved.

Dedicated
76.91%

This visualization shows the distribution of the
different content types across the sponsored
TikToks we analyzed.

The majority of the TikToks we analyzed fell into
the Dedicated content type category, comprising
over 76% of the total. This contrasts with what we
found on YouTube, as this was one of the least
common content type categories on the long-form
video platform. Integrated content was the second
most popular category, corresponding with over
20% of the analyzed TikToks. Description Only
content was the least common, appearing in only
2% of the TikToks we analyzed.



Tensor Social

Calls to Action

The sponsored videos we analyzed also varied by their calls to action. This next section provides an overview of the
distribution found in sponsored TikToks. The three calls to action we considered include Link in Bio, Promo Code,

and Brand Tagged in Caption.

A call to action refers to what a sponsored video aim to influence viewers to do after watching. If a sponsored
TikTok was directing viewers to click a link in the creator’s bio, then we sorted it into the Link in Bio category. If a
sponsored video was directing viewers to use a specialized promotional code when purchasing from a brand, it
went into the Promo Code category. Finally, if a sponsored TikTok tagged the sponsor in the caption and directed
viewers to click on that tag, then we sorted it into the Brand Tagged in Caption category. We also identified any

videos that did not fall within a specific call to action category.
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Calls to Action

# of Videos Comments

Brand Tagged in Caption 2082 55M 492K
Link in Bio 69 2.6M 457K
No Strong CTA 132 3.5M 34.2K
Promo Code 141 2.0M 15.6K
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Calls to Action

No Strong CTA

5.4%
Description Only

© 2022 NeoReach. All Rights Reserved.

Promo Code

Brand Tagged in Caption

This chart shows the distribution of the different
calls to action across the 2,424 sponsored TikToks
we analyzed.

The Brand Tagged in Caption call to action was
the most common, appearing in over 85% of the
total videos. Although the Promo Code category
was the second most popular, it only corresponded
with around 5% of the analyzed videos. In fact,
almost an equal amount contained no identifiable
call to action. The fewest amount of TikToks — only
2% — fell into the the Link in Bio content type
category.
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Industries According to Campaign Type

Branding and Awareness Only

Tech
8.8%

Food & Drink

29.8%
Entertainment

Fashion

19.6%

24.8%
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Food & Drink
Beauty
Fashion

Entertainment

Tech

# of Videos

465

387

306

264
138
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Industries According to Campaign Type

Contest or Giveaway

Fashion

7.4%

Health & Wellness
7.4%

Finance

Beauty

© 2022 NeoReach. All Rights Reserved.

Food & Drink

63.0%

Food & Drink
Beauty
Finance

Health & Wellness

Fashion

# of Videos

17

3
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Industries According to Campaign Type

Download or Install

Finance

4.2%
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Apps
Gaming
Tech

Finance

# of Videos

18

4
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Industries According to Campaign Type

Limited Time Offer

Health & Wellness

Tech Fashion

32.2%

Food & Drink
24.8%
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Fashion
Beauty
Food & Drink

Tech
Health & Wellness

# of Videos

48

39

37

17
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Top Videos

Branding and Awareness Only

@cryingbOy | 2.9M Followers

Comments

32.9M 60.7K 0]
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Tensor Social

Top Videos

Branding and Awareness Only

@vincentmarcus | 2.9M Followers

Comments

32.8M 571K 0]
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Tensor Social

Top Videos

Branding and Awareness Only

@marshmello | 25.9M Followers

Comments

29.9M 782K 4.0K
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Tensor Social

Top Videos

Branding and Awareness Only

@Llealui | 17.3M Followers

Comments

23.7M 153K 710
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Top Videos

Branding and Awareness Only

@alexis.frost | 2.2M Followers

Comments

221M 238K 27K
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Tensor Social

Top Videos

Contest or Giveaway

@nicoleodeon | 2.3M Followers

Comments

6.9M 28.4K 373
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Tensor Social

Top Videos

Contest or Giveaway

@alexis.frost | 2.2M Followers

Comments

6.8M 12.2K 138
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Top Videos

Contest or Giveaway

@robgronkowski | 2.4M Followers

Comments

3.5M 18.4K 529
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Tensor Social

Top Videos

Contest or Giveaway

@addisonre | 87.8M Followers

Comments

27M 207K 7.0K
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Tensor Social

Top Videos

Contest or Giveaway

@cookingbomb | 2.5M Followers

Comments

2.5M 80.2K 872
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Tensor Social

Top Videos

Download or Install

@heresyourmonkeycontent | 17.8M Followers

Comments

573K 90.9K 307
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Tensor Social

Top Videos

Download or Install

@ryanhlombard | 8.4M Followers

Comments

556K 103K 484
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Tensor Social

Top Videos

Download or Install

@repnicktv | 4.5M Followers

Comments

499K 4.2K 48
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Tensor Social

Top Videos

Download or Install

@ellianawalmsley | 5.2M Followers

Comments

418K 46.8K 1.5K
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Tensor Social

Top Videos

Download or Install

@justmaiko | 51.4M Followers

Comments

404K 33.8K 138
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Tensor Social

Top Videos

Limited Time Offer

@kelz | 5.8M Followers

Comments

13.8M 288K 833
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Tensor Social

Top Videos

Limited Time Offer

@toriphantom | 3.8M Followers

Comments

2.4M 17K 451
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Tensor Social

Top Videos

Limited Time Offer

@chipotle | 1.7M Followers

Comments

1.6M 18.4K 1.3K
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Tensor Social

Top Videos

Limited Time Offer

@hannahharrell | 3.3M Followers

Comments

1.3M 238K 604
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Tensor Social

Top Videos

Limited Time Offer

@nnatalieaguilar | 4.3M Followers

Comments

1.2M 86K 255
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Tensor Social

Editor’'s Note

Here at NeoReach, we have produced multiple reports on the top spending brands in the influencer
marketing industry. In this report, we dive deeper into what makes a successful campaign. Through the
comparison of the campaign strategies of thousands of brands, we have been able to identify exactly how
TikTok and YouTube are being utilized for influencer marketing campaigns.

Although there is no way to know the specifics of what makes a perfect campaign, the data doesn't lie.
Through this analysis of comparative campaign types, we have provided insight into how brands are driving
successful influencer marketing campaigns on video platforms like YouTube and TikTok. For example, the
data presented in this report reveals a trend of industry-specific strategies, prioritizing brand awareness, and
varying strategies according to platform.

As the industry grows and brands continue to enter the influencer marketing sphere, it is important to
identify the most common components of successful campaign strategies and what helps brands across

different industries achieve their goals. The report set out to do just that.
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Get in Touch

Ready to launch your most lucrative

influencer marketing campaign ever? Are

you prepared to go viral with your biggest PR encer brand affity

powerhouse influencers on YouTube? Q biscovery ¢ e -'é

fuasst Balenciaga capa nagoya

Tensor Social has the software and data 1 iz b Crsion Dl A Qsaka_ |
it : Campaign Results - " usj uniqlo

capabilities for your brand to tap into the N T Ferrr

most strategic influencer initiatives. R eENore : ' =

Discover how Tensor Social can help your

brand reap the benefits of influencer
89.0M - s 3TM s renes BE= united states
marketing.

4.22%

Want to discover more creators like those? ‘ |
Go to Tensor Social to claim your 5 FREE reports! — = = e
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Our Creator Specialists

STEPH PAYAS HAILEY IBACH RACHEL PHILLIS OLIVIA WARD ANASTASIA ROOKE
VP OF OPERATIONS SENIOR DIRECTOR OF SOCIAL SENIOR DIRECTOR OF CONTENT SENIOR DATA ANALYST SENIOR DIRECTOR OF DESIGN
INTELLIGENCE
STEPH.PAYAS@NEOREACH.COM HAILEY.IBACH@NEOREACH.COM RACHEL@NEOREACH.COM OLIVIA@NEOREACH.COM ANASTASIA@NEOREACH.COM
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